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BSCC 75.640.03 – Marketing Expense

16.
The filing summary Attachment 1 indicates that the following accounts have been added to the study: 655270, 652280, 655290, 655764, 655765, 655766, 655767, 655772, 655860.  Provide an explanation of how these accounts are studied and indicate whether these accounts should be part of Appendix A to the study.

answer

Accounts 652-270 (Integrated Campaign Management Business Market) and 652-280 (Integrated Campaign Management Residence Market) should have been included in Appendix A under a new heading entitled ‘Integrated Campaign Management’. Account 652-270 is assigned using the Composite Business Revenue BSC Ratios. Account 652-280 is assigned using the Composite Residence Revenue BSC Ratios. 

Account 655-290 (Director Alliance Management) should have been included in Appendix A under a heading entitled ‘Business Alliance Management’. Study methodology for Business Alliance Management is provided on Page 16 of 16, at para. 2.49. 

The following accounts should have been included in Appendix A under ‘Product Portfolio-Enhanced Toll Services/Toll Product Management’:

655-764 - EdTel Marketing Programs Residence

655-765 - Hello Phone Pass Discount

655-767
 - EdTel Marketing Programs Business

655-772
 - Air Miles Points

Study methodology for the above accounts is provided on Page 12 of 16, at para. 2.32. 

Account 655-766 (Millenium Processing Fees) should have been included in Appendix A under the heading entitled ‘Marketing Operations’ with a new sub-heading entitled ‘Millenium Processing Fees’.  Account 655-766 is assigned based on the ratios of calling card revenues from both local and toll calls. The Local call ratio is assigned to the Monopoly Local BSC category.  The Toll call ratio is assigned to the Competitive Toll BSC category. 

Account 655-860 (GM Card) is included in Appendix A under ‘Product Portfolio-Enhanced Toll Services/Toll Product Management’. Study methodology for the above account is provided on Page 12 of 16, at para. 2.32. 

